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FY25 Annual Investor Day — A compelling growth story

Nykaa’s Investor Day showcased the company’s aggressive growth aspirations across BPC and
Fashion segments, with its eB2B business already witnessing strong growth momentum. The
company also guided towards FY26 EBITDA breakeven for Fashion, earlier than our FY27
estimate. While management refrained from providing BPC EBITDA margin guidance due to
its continued focus on growth, we expect contribution margins to remain stable, with EBITDA
margin expansion likely supported by operating leverage. Nykaa's suggestion of mid-20s
GMV growth in BPC and a 3-4x increase in Fashion NSV over the next five years reflect
management’s strong confidence in scaling multiple growth levers, reinforcing its distinctive
market positioning. Moreover, the company’s ability to deliver robust growth in a tepid
demand environment over the last year along with margin enhancement further underlines
its differentiated offering. We maintain a ‘BUY’ rating with a Mar'26 TP of INR 250.

Immense headroom for growth in BPC: With FY25 GMV rising 30%, company expects to
sustain growth momentum around mid-twenties in the medium term with its two-fold
strategy: 1) Deepening market penetration by investing in acquisition of quality customers
through online personalisation and expansion of retail footprint in Tier 2+ cities. The
company plans to increase its current network of 237 stores in 79 cities to 500+ stores
across 100+ cities by FY30; 2) Premiumisation through expanding category width and
depth for higher beauty consumption, aspirational marketing for premium beauty, and
customer engagement through events and in-app/in-store experiences. Nykaa remains at
the forefront of premium beauty in India, with its premium customers spending ~9x the
platform average and its top 10% customers spending USD 395 annually, similar to
spending levels in developed countries. The management reiterated its strategy to
continue investing in growth, while maintaining healthy profitability at the current levels.

Fashion playbook ready to scale with profitability in sight: The management aims to drive
rapid growth in Nykaa Fashion with suggestions of NSV reaching 3-4x of the current scale
in the next 5 years. This robust growth trajectory is also expected to see rising profitability
with EBITDA margin (as a % of NSV) breakeven by FY26 (-8.3% in FY25). By FY28,
margin is expected to reach mid to high-single digits, with steady state goal of ~10%.
The expected ~1000bps improvement is likely to come from CM improvement, driven by
improved conversion rates, lower CAC of retained customers, increasing mix of own
brands and growth in LBB which is directly accretive to bottom line. Additionally,
~850bps improvement is expected from operating leverage on overhead costs. While
management is guiding for breakeven in FY26, this remains contingent on recovery in
discretionary consumer spending. As such, we conservatively project breakeven by FY27.

The company strives to leverage technology to provide consumers with a hyper-
personalised experience and engaging shopping experience. Initiatives like NF Edit
(curated selections by trend and occasion) and Nykaa Muse (an Al-powered styling
assistant) are aimed at enhancing user engagement and discovery. Nykaa Fashion
continues to expand its brand portfolio, particularly premium, with partnerships now

Financial Summary (INR mn)
Y/E March FY24A FY25A FY26E FY27E FY28E
Net Sales 63,856 79,498 1,01,991 1,29,144 1,62,117

Sales Growth (%) 241 24.5 28.3 26.6 25.5
EBITDA 3,461 4,726 7,840 12,120 17,942

EBITDA Margin (%) 5.4 5.9 7.7 9.4 11.1

Adjusted Net Profit 362 786 2,551 5,559 9,926
Diluted EPS (INR) 0.1 03 0.9 1.9 35
Diluted EPS Growth (%) 56.2 117.3 224.4 118.0 785
ROIC (%) 5.3 8.3 16.9 31.6 50.2

ROE (%) 2.7 6.0 17.2 28.8 35.9
P/E (x) 1,643.7 756.4 233.2 107.0 59.9
P/B (x) 47.0 455 376 275 18.6
EV/EBITDA (x) 171.7 126.3 75.9 48.7 324
Dividend Yield (%) 0.0 0.0 0.0 0.0 0.0

Source: Company data, JM Financial. Note: Valuations as of 26/Jun/2025

JM Financial Institutional Securities Limited

1JM FINANCIAL

Sachin Dixit

sachin.dixit@jmfl.com | Tel: (91 22) 66303078

Swapnil Potdukhe

swapnil.potdukhe@jmfl.com | Tel: (91 22) 62241876

Eksha Modi

eksha.modi@jmfl.com | Tel: (91 22) 66303054

Atul Borse

atul.borse@jmfl.com | Tel: (91 22) 66303134

Recommendation and Price Target

Current Reco. BUY
Previous Reco. BUY
Current Price Target (12M) 250
Upside/(Downside) 20.9%
Previous Price Target 250
Change 0.0%
Key Data — NYKAA IN

Current Market Price INR207
Market cap (bn) INR591.5/US$6.9
Free Float 48%
Shares in issue (mn) 2,859.0
Diluted share (mn) 2,873.3
3-mon avg daily val (mn) INR2,105.1/US$24.6
52-week range 230/155
Sensex/Nifty 83,756/25,549
INR/US$ 85.7
Price Performance

% ™ 6M 12M
Absolute 33 28.6 18.4
Relative* 0.6 20.8 12.0

* To the BSE Sensex

JM Financial Research is also available on:

Bloomberg - IMFR <GO>,

Thomson Publisher & Reuters,
S&P Capital 1Q, FactSet and Visible Alpha

Please see Appendix | at the end of this

report  for
Disclaimers
Certification.

Important
and

Disclosures
Research

and
Analyst



https://www.jmflresearch.com/JMnew/JMCRM/analystreports/pdf/JMFL_Nykaa_4QFY25_RU.pdf
https://www.jmflresearch.com/JMnew/JMCRM/analystreports/pdf/JMFL_Nykaa_4QFY25_RU.pdf

FSN E-Commerce Ventures 27 June 2025

extending to ~4,500 brands across D2C, national and global brands. More marquee
brands launches are planned in 2HFY26.

= Reiterate ‘BUY’, Mar’26 TP of INR 250: Despite unfavourable demand environment,
Nykaa has delivered against the odds to improve margins while delivering industry-leading
growth across segments. Furthermore, our channel checks suggest that the company
continues to gain market share in both online BPC and Fashion. At c.INR 2.7bn, we
believe the investment-phase segments’ loss has peaked in FY25. We reiterate ‘BUY’ with
Mar’26 TP of INR 250 (~21% upside) as Nykaa remains one of the highest compounding
consumption plays in India. While current valuations may appear stretched on FY27 basis,
we believe that one should adopt a longer-term perspective, as Nykaa's high-growth
trajectory and compounding remain intact over the medium to long term.

m  Strong revenue growth to sustain in BPC, supported by improving GSV to NSV
conversion: Nykaa's BPC segment has seen its cumulative consumer base grow from 8mn
in FY20 to 34mn in FY25, reflecting a robust 34% CAGR. Notably, 7mn users were added
in each of FY24 and FY25. Assuming a similar addition in FY26, combined BPC segment
GMV growth may dip from the ~30% in FY25 due to a higher base. However, revenue
growth is expected to remain intact in mid-twenties, driven by improved GMV to NSV
conversion. It may be noted that GMV to NSV conversion was lower in FY25 due to
higher investments towards customer acquisition, an impact expected to normalise going
forward.

m Delivering convenience through Nykaa Now: ‘Nykaa Now’ is Nykaa's rapid delivery
initiative which offers deliveries within 60 minutes, with a broader promise of under 2-
hour fulfilment. What differentiates ‘Nykaa Now’ is its extensive assortment which other
QC platforms lack and with BPC customers being extremely SKU specific, this moat is
expected to stand strong. Moreover, unlike QC 10-minute models, Nykaa Now prioritises
access to a curated assortment with modest dark store density, enabling faster break-
even economics. Currently active in 7 key metro cities, the service has shown strong initial
traction, having delivered 1Tmn+ orders. While AOVs may trend lower given higher
frequency, overall annual consumption value (ACV) remains incremental. Management
highlighted that this initiative aims at increasing the company’s market share in personal
care, a category where speed of fulfilment is critical. The initiative also acts as a strategic
retention lever, ensuring Nykaa's loyal customers don't shift to competing platforms. With
~70% of orders already delivered same/next day in the top 110 cities, Nykaa Now
represents a natural progression in the company’s convenience play.

= Superstore continues to be a key strategic pillar: With offline channels enjoying a rather
large pie of the total beauty market and a notable underpenetration of eB2B in overall
B2B retail (2.5-3.5% in 2025P), SuperStore presents Nykaa with an opportunity of a large
TAM as well as addressing inefficienes across the market spectrum i.e. the brands as well
as the retailers. The platform has scaled ~3x over FY23-25, reaching 276k retailers in
1,100+ cities across ~12k pincodes. Notably, around 89% of Superstore's revenue came
from Tier 2+ cities, reiterating the company’s focus on serving the underserved while
widening the BPC funnel. Interestingly, even large FMCG brands partner with Nykaa
despite their own extensive distribution reach, as Nykaa leverages data and tech to drive
growth of their non-core SKUs. The company expects to break-even at 4x of its current
scale. Growth will be driven by geographic expansion (targeting 3,200 cities across 19k
pincodes), while profitability is expected to improve through 1) higher mix of non-core
SKUs and House of Nykaa brands; 2) increased ad monetisation; 3) lower fulfilment costs
through operational efficiency and 4) enhanced warehouse efficiency. We project
‘SuperStore’ to achieve ~4x scale and reach breakeven by FY29.

= House of Nykaa gaining strength: Through a lot of thought and attention to detail, Nykaa
has successfully developed its own brands (House of Nykaa), delivering top-quality and
trendy products to its customers. The company has launched 12 brands across all major
categories, including makeup, skincare, haircare and fragrances in BPC, and
indian/western wear, athleisure, lingerie, footwear and accessories in Fashion. These
brands have collectively achieved GMV of INR 2,100cr. Within this, the 7 BPC brands have
delivered INR 1,700cr GMV, growing at 48%+ CAGR over the last 5 years. Dot&Key has
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crossed INR 5bn GMV mark, while Nykaa Cosmetics and Kay Beauty are in INR 2-5bn
range. These brands rank among the top brands on Nykaa.com across skincare and
makeup. Notably, Kay Beauty is set to launch in UK with Space NK, the country’s fastest
growing beauty retailer. Additionally, these brands are performing across multiple
platforms, beyond just Nykaa’'s online store. The company aims to scale House of Nykaa
BPC to INR 6,000cr GMV by FY30.

= Management Guidance and Other Updates: BPC 1) GMV is expected to grow at mid-
205% on a CAGR basis over FY25-30E. 2) Contribution margin should be in line with
current levels, as the company will continue investing in customer acquisition and
improving customer retention. 3) Retail footprint should expand to 500+ stores acorss
100+ cities by FY30E. Fashion 1) NSV is expected to grow ~3-4x in the next five years. 2)
Improvement in marketing efficiencies, mix of own brands, fulfilment costs, market
expenses and overheads should lead to EBITDA margin expansion by ~1,850bps to reach
steady state margins. Additionally, the segment should turn EBITDA margin breakeven by
FY26E, with steady state margins at ~10%-+. Superstore 1) EBITDA breakeven should be
reach at 4x of current scale. 2) In the medium-term, the company is aiming for GMV to
reach ~3x. House of Nykaa 1) House of Nykaa BPC GMV is expected to grow at 30%
CAGR to reach INR 6,000cr+ GMV by FY30E. International 1) Company made a strategic
move of expanding its global footprint under the brand ‘Nysaa’ to tap into the GCC
beauty market with website going live in Jan’24 and the first store opening up in Mar'24.
Currently, there are four operational stores, with 2-3 more expected to open in the
coming quarter. While progress has been slower than initially anticipated, the company
maintains that the initiative remains on track and has indicated that further updates will
be shared in the next six months.

= Triangulation of BPC EBITDA Margin: Nykaa's BPC vertical comprises of four distinct
verticals — 1) Online platform, 2) Physical stores, 3) eB2B, and 4) House of Nykaa — each
with a different margin profile. The first two, being more mature, have already achieved a
healthy profitability levels (Exhibit 4). However, as newer and faster-growing businesses
like eB2B start contributing a larger share to the overall beauty mix, the blended margin
improvement may appear muted. That said, the company continues to prioritise growth,
while maintaining a strong margin profile in its established businesses, implying minimal
risk of margin dilution. Moreover, the two mature businesses also offer multiple levers for
incremental profitability, including 1) rollout of new ad formats, 2) faster growth of
premium brands, 3) outperformance of owned brands vs. the platform, and 4) operating
leverage.
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Exhibit 1. Nykaa has delivered strong growth despite consumption slowdown

India E-commerce market size ($ bn)

Strong growth on the back of
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improving digital ecosystem. Covid
acted as a catalyst.
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Exhibit 2. BPC Market size is expected to reach USD 40-45bn by 2030

I India BPC market size ($ bn)

I Premiumization, a key theme in beauty ‘

Unorganized Offline

Organized Offline

10-12% owerall CAGR
23-25% online CAGR

W Online

40-45

Luxury Beauty [>

4-5%

of overall Beauty

[FY25)
9-10% overall CAGR T @ india (Fr2a)
40-42% online CAGR 24 — China (FY08-24)
o
| 0% | :
9%, o
15 20% 32% i3
P
- B% 28% = E'
23% 48
71% 52% 34% l .
FY20 FY25 FY30E GDP per capita ($)
1 Online Beauty ($ bn) ]
1 5 14-15
Source: Redseer (India's got retail 2025), Kearney {Indias massive untapped growth opportunity in luxury beauty)
Source: Company
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Exhibit 3. Online Fashion Market size is expected to reach USD 60bn by 2030

I India Fashion Market Size ($ bn) Ilndia online premium fashion market ($ bn)
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Source: Company

Exhibit 4. Triangulation for EBITDA margins in BPC (channel-wise)

Total BPC GMV 117,742 150,632 189,574 IMFe
eB2B+Nykaa Man 11,194 16,624 23,190 IMFe
Physical Stores 9,039 11,751 15,276 Assuming 30% CAGR
House of Brands 16,950 26,273 40,722 Assuming 55% CAGR
Online Platform 80,559 95,985 110,386 Calculated
GMV-Revenue conversion 61.6% 61.6% 61.8% JMFe
eB2B+Nykaa Man 58.9% 59.2% 59.6% IJMFe
Physical Stores 62.7% 63.0% 63.5% Assumed in-line with online platform, lower discounts and returns with lower ad revenue too
House of Brands 57.7% 57.7% 57.7% Assumed lower conversion than online platform due to minimal ad income and higher discounts
Online Platform 62.7% 63.0% 63.5% Calculated
Revenue 72,512 92,842 117,082 IMFe
eB2B+Nykaa Man 6,592 9,839 13,818 IJMFe
Physical Stores 5,663 7,403 9,700 Calculated
House of Brands 9,772 15,146 23,476 Calculated
Online Platform 50,485 60,454 70,088 Calculated
EBITDA 5,946 8,605 12,227 IMFe
eB2B+Nykaa Man -1,469 -1,431 -1,165 JMFe
Physical Stores 57 370 728 Assumed
House of Brands 342 984 2,230 Assumed
Online Platform 7,017 8,680 10,434 Calculated
EBITDA margin 8.2% 9.3% 10.4%
eB2B+Nykaa Man -22.3% -14.5% -8.4% IMFe
Physical Stores 1.0% 5.0% 7.5% Assumed 1% margin in FY25 due to rapid store expansion
House of Brands 3.5% 6.5% 9.5% Assuming EBITDA margin of 3.5% in FY25 with 300bps annual expansion
Online Platform 13.9% 14.4% 14.9% Online platform margin needs to improve by 50bps annually to meet JMFe

Source: JM Financial
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Financial Tables (Consolidated)

Income Statement (INR mn) Balance Sheet (INR mn)
Y/E March FY24A FY25A FY26E FY27E FY28E Y/E March FY24A FY25A FY26E FY27E FY28E
Net Sales 63,856 79,498 1,01,991 1,29,144 1,62,117 Shareholders’ Fund 12,622 13,013 15,736 21,535 31,734
Sales Growth 24.1% 24.5% 28.3% 26.6% 25.5% Share Capital 2,856 2,859 2,859 2,859 2,859
Other Operating Income 0 0 0 0 0 Reserves & Surplus 9,766 10,154 12,877 18,676 28,874
Total Revenue 63,856 79,498 1,01,991 1,29,144 1,62,117 Preference Share Capital 0 0 0 0 0
Cost of Goods Sold/Op. Exp 36,464 44,727 57,575 72,967 91,606 Minority Interest 188 414 552 797 1,186
Personnel Cost 5,649 6,661 7,806 9,024 10,289 Total Loans 6,804 9,614 9,614 9,614 9,614
Other Expenses 18,282 23,385 28,769 35,033 42,281 Def. Tax Liab. / Assets (-) -2,690 -2,580 -2,580 -2,580 -2,580
EBITDA 3,461 4,726 7,840 12,120 17,942 Total - Equity & Liab. 16,924 20,461 23,322 29,366 39,954
EBITDA Margin 5.4% 5.9% 7.7% 9.4% 11.1% Net Fixed Assets 6,979 8,716 9,982 11,325 12,752
EBITDA Growth 35.1% 36.5% 65.9% 54.6% 48.0% Gross Fixed Assets 4,238 5,404 6,774 8,273 9,910
Depn. & Amort. 2,242 2,664 2,970 3,320 3,724 Intangible Assets 1,715 2,332 2,482 2,631 2,744
EBIT 1,219 2,062 4,871 8,801 14,217 Less: Depn. & Amort. 1,881 2,687 3,587 4,584 5,700
Other Income -529 -801 -669 -449 10 Capital WIP 2,906 3,666 4,313 5,004 5,798
Finance Cost 0 0 0 0 0 Investments 3,817 3,617 3,617 3,617 3,617
PBT before Excep. & Forex 690 1,261 4,201 8,352 14,227 Current Assets 20,520 24,883 31,692 42,482 58,966
Excep. & Forex Inc./Loss(-) 0 0 0 0 0 Inventories 11,920 14,175 17,068 20,728 25,132
PBT 690 1,261 4,201 8,352 14,227 Sundry Debtors 2,416 2,466 3,024 3,741 4,629
Taxes 253 415 1,512 2,547 3,913 Cash & Bank Balances 758 1,249 3,483 8,370 17,847
Extraordinary Inc./Loss(-) 0 0 0 0 0 Loans & Advances 0 0 0 0 0
Assoc. Profit/Min. Int.(-) 75 60 138 245 389 Other Current Assets 5,426 6,993 8,117 9,643 11,358
Reported Net Profit 362 786 2,551 5,559 9,926 Current Liab. & Prov. 14,392 16,755 21,968 28,057 35,381
Adjusted Net Profit 362 786 2,551 5,559 9,926 Current Liabilities 6,758 9,941 13,006 16,676 21,054
Net Margin 0.6% 1.0% 2.5% 4.3% 6.1% Provisions & Others 7,634 6,814 8,962 11,380 14,327
Diluted Share Cap. (mn) 2,873.3 2,873.3 2,8733 2,873.3 2,873.3 Net Current Assets 6,128 8,128 9,724 14,425 23,585
Diluted EPS (INR) 0.1 0.3 0.9 1.9 35 Total — Assets 16,924 20,461 23,322 29,366 39,954
Diluted EPS Growth 56.2% 117.3% 224.4% 118.0% 78.5% Source: Company, JM Financial

Total Dividend + Tax 0 0 0 0 0

Dividend Per Share (INR) 0.0 0.0 0.0 0.0 0.0

Source: Company, JM Financial

Cash Flow Statement (INR mn) -

Dupont Analysis
Y/E March FY24A FY25A FY26E FY27E FY28E

Y/E March FY24A FY25A FY26E FY27E FY28E
Profit before Tax 690 1,275 4,201 8,352 14,227 -

Net Margin 0.6% 1.0% 2.5% 4.3% 6.1%
Depn. & Amort. 2,242 2,664 2,970 3,320 3,724

Asset Turnover (x) 29 3.2 3.6 3.8 3.8
Net Interest Exp. / Inc. (-) 631 890 669 449 -10
Inc (-)/ Dec in WCap. 2,513 21 54 617 649 Leverage Factor (x) 1.7 1.9 2.0 1.8 1.6
Others 264 224 108 229 261 RoE 2.7% 6.1% 17.7% 29.8% 37.3%
Taxes Paid -1,312 -597 -1,512 -2,547 -3,913
Operating Cash Flow 3 4,666 6,472 9,185 13,642 Key Ratios
Capex -1,107 1,272 -1,867 2,016 2,134 Y/E March FY24A FY25A FY26E FY27E FY28E
Free Cash Flow -1,105 3,394 4,605 7,168 11,508 BV/Share (INR) 4.4 4.6 5.5 7.5 1.1
Inc (-) / Dec in Investments 788 -588 0 0 0 ROIC 53% 83% 16.9% 31.6% 50.2%
Others 218 -195 443 730 1,269 ROE 2.7% 6.0% 17.2% 28.8% 35.9%
Investing Cash Flow -101 -2,054 -1,424 -1,286 -865 Net Debt/Equity (x) 0.2 0.4 0.2 -0.1 -0.4
Inc / Dec (-) in Capital 172 -2,499 -25 10 12 P/E (x) 1,643.7 756.4 233.2 107.0 59.9
Dividend + Tax thereon 0 0 0 0 0 P/B (x) 47.0 455 37.6 27.5 18.6
Inc / Dec (-) in Loans 721 971 -2,053 -2,295 -2,596 EV/EBITDA (x) 171.7 126.3 75.9 48.7 324
Others -451 -593 -736 -726 -716 EV/Sales (x) 9.3 7.5 58 4.6 3.6
Financing Cash Flow 443 -2,120 -2,814 -3,011 -3,300 Debtor days 14 " " " 10
Inc / Dec (-) in Cash 344 492 2,233 4,888 9,477 Inventory days 68 65 61 59 57
Opening Cash Balance 414 758 1,249 3,483 8,370 Creditor days 23 31 34 36 38
Closing Cash Balance 758 1,249 3,483 8,370 17,847 Source: Company, JM Financial

Source: Company, JM Financial
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History of Recommendation and Target Price

Date Recommendation Target Price % Chg.
6-Aug-22 Buy 292

8-Sep-22 Buy 297 17
18-Oct-22 Buy 297 0.0
2-Nov-22 Buy 281 -5.6
14-Feb-23 Buy 250 -10.9
26-Apr-23 Buy 230 -8.0
25-May-23 Buy 210 -8.7
17-Jun-23 Buy 210 0.0
12-Aug-23 Buy 210 0.0
4-Sep-23 Buy 210 0.0
6-Nov-23 Buy 210 0.0
6-Feb-24 Buy 210 0.0
23-May-24 Buy 220 438
18-Jun-24 Buy 230 4.5
14-Aug-24 Buy 230 0.0
28-Aug-24 Buy 250 8.7
13-Nov-24 Buy 250 0.0
6-Jan-25 Buy 240 -4.0
11-Feb-25 Buy 240 0.0
31-May-25 Buy 250 42

Recommendation History

F5N E-Commerce Ventures

T T T
Jun-Z2 Dec-f2 Jun-23 Dec-23 Jun-24 Dec-i4 Jun-Z3
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or may have any financial interest in, such company(ies) or (d) considering the nature of business/activities that JM Financial Institutional Securities is engaged in,
it may have potential conflict of interest at the time of publication of this report on the subject company(ies).

Neither JM Financial Institutional Securities nor its associates or the Research Analyst(s) named in this report or his/her relatives individually own one per cent or
more securities of the company(ies) covered under this report, at the relevant date as specified in the SEBI (Research Analysts) Regulations, 2014.

The Research Analyst(s) principally responsible for the preparation of this research report and their immediate relatives are prohibited from buying or selling debt
or equity securities, including but not limited to any option, right, warrant, future, long or short position issued by company(ies) covered under this report. The
Research Analyst(s) principally responsible for the preparation of this research report or their immediate relatives (as defined under SEBI (Research Analysts)
Regulations, 2014); (a) do not have any financial interest in the company(ies) covered under this report or (b) did not receive any compensation from the
company(ies) covered under this report, or from any third party, in connection with this report or (c) do not have any other material conflict of interest at the time
of publication of this report. Research Analyst(s) are not serving as an officer, director or employee of the company(ies) covered under this report.
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While reasonable care has been taken in the preparation of this report, it does not purport to be a complete description of the securities, markets or
developments referred to herein, and JM Financial Institutional Securities does not warrant its accuracy or completeness. JM Financial Institutional Securities may
not be in any way responsible for any loss or damage that may arise to any person from any inadvertent error in the information contained in this report. This
report is provided for information only and is not an investment advice and must not alone be taken as the basis for an investment decision.

This research report is based on the fundamental research/analysis conducted by the Research Analyst(s) named herein. Accordingly, this report has been
prepared by studying/focusing on the fundamentals of the company(ies) covered in this report and other macro-economic factors. JM Financial Institutional
Securities may have also issued or may issue, research reports and/or recommendations based on the technical/quantitative analysis of the company(ies) covered
in this report by studying and using charts of the stock's price movement, trading volume and/or other volatility parameters. As a result, the
views/recommendations expressed in such technical research reports could be inconsistent or even contrary to the views contained in this report.

The investment discussed or views expressed or recommendations/opinions given herein may not be suitable for all investors. The user assumes the entire risk of
any use made of this information. The information contained herein may be changed without notice and JM Financial Institutional Securities reserves the right to
make modifications and alterations to this statement as they may deem fit from time to time.

This report is neither an offer nor solicitation of an offer to buy and/or sell any securities mentioned herein and/or not an official confirmation of any transaction.

This report is not directed or intended for distribution to, or use by any person or entity who is a citizen or resident of or located in any locality, state, country or
other jurisdiction, where such distribution, publication, availability or use would be contrary to law, regulation or which would subject JM Financial Institutional
Securities and/or its affiliated company(ies) to any registration or licensing requirement within such jurisdiction. The securities described herein may or may not be
eligible for sale in all jurisdictions or to a certain category of investors. Persons in whose possession this report may come, are required to inform themselves of
and to observe such restrictions.

Additional disclosure only for U.S. persons: JM Financial Institutional Securities has entered into an agreement with JM Financial Securities, Inc. ("JM Financial
Securities"), a U.S. registered broker-dealer and member of the Financial Industry Regulatory Authority ("FINRA") in order to conduct certain business in the
United States in reliance on the exemption from U.S. broker-dealer registration provided by Rule 15a-6, promulgated under the U.S. Securities Exchange Act of
1934 (the "Exchange Act"), as amended, and as interpreted by the staff of the U.S. Securities and Exchange Commission ("SEC") (together "Rule 15a-6").

This research report is distributed in the United States by JM Financial Securities in compliance with Rule 15a-6, and as a "third party research report" for
purposes of FINRA Rule 2241. In compliance with Rule 15a-6(a)(3) this research report is distributed only to "major U.S. institutional investors" as defined in Rule
15a-6 and is not intended for use by any person or entity that is not a major U.S. institutional investor. If you have received a copy of this research report and are
not a major U.S. institutional investor, you are instructed not to read, rely on, or reproduce the contents hereof, and to destroy this research or return it to JM
Financial Institutional Securities or to JM Financial Securities.

This research report is a product of JM Financial Institutional Securities, which is the employer of the research analyst(s) solely responsible for its content. The
research analyst(s) preparing this research report is/are resident outside the United States and are not associated persons or employees of any U.S. registered
broker-dealer. Therefore, the analyst(s) are not subject to supervision by a U.S. broker-dealer, or otherwise required to satisfy the regulatory licensing
requirements of FINRA and may not be subject to the Rule 2241 restrictions on communications with a subject company, public appearances and trading
securities held by a research analyst account.

Any U.S. person who is recipient of this report that wishes further information regarding, or to effect any transaction in, any of the securities discussed in this
report, must contact, and deal directly through a U.S. registered representative affiliated with a broker-dealer registered with the SEC and a member of FINRA. In
the U.S., JM Financial Institutional Securities has an affiliate, JM Financial Securities, Inc. located at 1325 Avenue of the Americas, 28th Floor, Office No. 2821,
New York, New York 10019. Telephone +1 (332) 900 4958 which is registered with the SEC and is a member of FINRA and SIPC.

Additional disclosure only for U.K. persons: Neither JM Financial Institutional Securities nor any of its affiliates is authorised in the United Kingdom (U.K.) by the
Financial Conduct Authority. As a result, this report is for distribution only to persons who (i) have professional experience in matters relating to investments
falling within Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (as amended, the "Financial Promotion Order"), (ii)
are persons falling within Article 49(2)(a) to (d) ("high net worth companies, unincorporated associations etc.") of the Financial Promotion Order, (iii) are outside
the United Kingdom, or (iv) are persons to whom an invitation or inducement to engage in investment activity (within the meaning of section 21 of the Financial
Services and Markets Act 2000) in connection with the matters to which this report relates may otherwise lawfully be communicated or caused to be
communicated (all such persons together being referred to as "relevant persons"). This report is directed only at relevant persons and must not be acted on or
relied on by persons who are not relevant persons. Any investment or investment activity to which this report relates is available only to relevant persons and will
be engaged in only with relevant persons.

Additional disclosure only for Canadian persons: This report is not, and under no circumstances is to be construed as, an advertisement or a public offering of the
securities described herein in Canada or any province or territory thereof. Under no circumstances is this report to be construed as an offer to sell securities or as
a solicitation of an offer to buy securities in any jurisdiction of Canada. Any offer or sale of the securities described herein in Canada will be made only under an
exemption from the requirements to file a prospectus with the relevant Canadian securities regulators and only by a dealer properly registered under applicable
securities laws or, alternatively, pursuant to an exemption from the registration requirement in the relevant province or territory of Canada in which such offer or
sale is made. This report is not, and under no circumstances is it to be construed as, a prospectus or an offering memorandum. No securities commission or
similar regulatory authority in Canada has reviewed or in any way passed upon these materials, the information contained herein or the merits of the securities
described herein and any representation to the contrary is an offence. If you are located in Canada, this report has been made available to you based on your
representation that you are an “accredited investor” as such term is defined in National Instrument 45-106 Prospectus Exemptions and a “permitted client” as
such term is defined in National Instrument 31-103 Registration Requirements, Exemptions and Ongoing Registrant Obligations. Under no circumstances is the
information contained herein to be construed as investment advice in any province or territory of Canada nor should it be construed as being tailored to the
needs of the recipient. Canadian recipients are advised that JM Financial Securities, Inc., JM Financial Institutional Securities Limited, their affiliates and authorized
agents are not responsible for, nor do they accept, any liability whatsoever for any direct or consequential loss arising from any use of this research report or the
information contained herein.
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