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India’s first pure-play enterprise Al company...

Fractal Analytics Ltd (Fractal), established in 2000 and headquartered in Mumbai,
is recognized as India’s first dedicated enterprise Al and advanced analytics com-
pany with a strong global footprint across the US, Europe, and Asia. The company
works with leading Fortune 500 clients including Microsoft, Apple, and Amazon.
Its operations are divided into two key segments: Fractal.ai, which provides ser-
vices and products through its platform Cogentiq, and Fractal Alpha, which brings
together a portfolio of Al-driven businesses to address diverse client requirements
across industries and functions.

¢ The global DAAI (Data Analytics & Al) market is projected to grow from
US$143 billion in 2025 to US$310 billion by 2030 at a 16.7% CAGR, driven by

Gen Al adoption across BFSI, healthcare, retail, CPG, and TMT sectors.

¢ The company maintains a diversified base of marquee clients, serving 113
Must Win Clients** in FY25, and has sustained relationships with its top 10
revenue-contributing clients for over eight years, underscoring stability and
deep engagement across key industries.

¢ Fractal delivered steady topline growth, with revenue rising from ¥1,985cr in
FY23 to ¥2,765cr in FY25 at an 18% CAGR, driven by strong demand for enter-
prise Al solutions and deeper engagement with global Fortune 500 clients.

¢ EBITDA margin improved to 12.7% in FY25 from 3.3% in FY24, reflecting bet-
ter cost control and operating leverage.

¢ After incurring a PAT loss in FY24, the company achieved a strong turnaround
in FY25 with a net profit of $220.6cr, reflecting resilience and improved oper-
ating leverage.

¢ The total debt stood at ¥423cr in H1FY26 (D/E at 0.2x), and upon utilisation of
net proceeds from the IPO for debt repayment (~¥265cr), the debt-to-equity
ratio will trim down to 0.1x.

¢ At the upper price band of ¥900, Fractal is valued at a P/E of 70x for FY25 and
a P/E of 109x(annualised) for FY26E, reflecting an expensive valuation. How-
ever, Fractal Analytics offers a compelling investment opportunity in India’s
enterprise Al ecosystem, supported by a strong global client base, improving
profitability, and exposure to a rapidly growing sector. Hence, we recommend
a ‘Subscribe’ rating for high-risk investors with a long-term investment hori-
zon.

Purpose of IPO

The IPO consists of a fresh issue of ¥1,024cr and an OFS (offer for sale) of ¥1,810cr,
totalling ¥2,834cr. The net proceeds from IPO will be utilised for debt repayment, pur-
chase of laptops, setting up of new-office premises in India, R&D, funding for inorganic
growth, acquisitions and general corporate purposes. The selling share holders are
Quinag Bidco Ltd ,TPG Fett Holdings Pte Ltd ,GLM Family Trust and Satya Kumari
Remala & Rao Venkateswara Remala.

Key Risks

e High customer concentration poses a risk, as ~54% of Fractal.ai's revenue in
H1FY26 depends on its top 10 clients, making the business vulnerable to any loss
or reduction in these key relationships.

e  QOver 65% of revenue in H1FY26 comes from the USA, exposing the business to
geographical concentration risk.

Issue Details

Date of opening February 09, 2026
Date of closing February 11, 2026
Total No. of shares offered (cr.) 3.15

Post Issue No. of shares (cr) 17.2

Face Value 31

Bid Lot 16 Shares

Minimum application for retail (upper
price band for 1 lot)

Maximum application for retail (upper
price band for 13 lot) i AL

Listing BSE,NSE

Kotak Mahindra Capital Co Ltd, Morgan
Stanley India Co Ltd, Axis Capital Ltd

and Goldman Sachs (I) securities pvt
Itd.

14,400

Lead Managers

Registrar MUEFG Intime India Pvt Ltd.
Issue size (upper price) Rs.cr
Fresh Issue 1,023.5
OFS 1,810.4
Total Issue 2,833.9
Shareholding (%) Pre-Issue Post Issue
Promoter & Promo. Group. 18.2 17.0
Public & others 81.8 83.0
Total 100.0 100.0
Issue structure Allocation (%) Size Rs.cr
QB 75 2,080.4
Non-Institutional 15 416.1
Retail 10 277.4
Employee Reservation - 60.0
Total 100 2,833.9
Y.E March (Rs cr) Consol. FY24 FY25 H1FY26
Sales 2,196.3 2,765.4 1,559.0
Growth YoY(%) 11% 26% 20%
EBITDA 734 349.9 199.6
Margin(%) 3.3 12.7 12.8
Reported PAT -54.7  220.6 70.9
Growth (%) NM NM -3%
PAT Adj. -329 2233 120.2
Growth (%) NM NM 24%
EPS -3.2 12.8 8.25*
Adj.EPS -1.9 13.0 14.0*
P/E (x) -2829 7041 109.1*
P/E (adj) -470.3  69.3 64.4*
EV/EBITDA (x) 214.6 44.6 79.1
P/Bv( x) 10.9 8.8 7.8

Note: Please note H1FY26 numbers growth is compared with
H1FY25 financial numbers.

NM: Not Meaningful.

* Annualised

**: Must Win Clients are enterprises that meet one of three internal criteria with (i) over US$10 billion in annual revenue, (ii) over US$20 billion in market capitalization, (iii) or more than 30

million end customers.
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Business Description:

Fractal operates through two key segments:

®  Fractal.ai: Focused on Al services and products, primarily delivered via Cogentiq, the flagship agentic Al platform. Cogentiq enables enter-
prises to accelerate product development and upgrades with a suite of pre-built agents, tools, and connectors, supported by low-code capa-
bilities, security, governance, auditability, and interoperability.

®  Fractal Alpha: Comprising independent Al businesses that extend Fractal.ai’s core offerings into broader markets and new geographies, each
managed separately to drive focused growth.

Key strengths
¢ Leading Player in a large and growing Al market .

Fractal Analytics Ltd is India’s leading pure-play enterprise data, analytics, and Al company with global recognition and capabilities across the
DAAI value chain. The Everest Report identifies the DAAI market as its total addressable market, valued at US$143 billion (312 trillion) in Fiscal
2025 and projected to grow at a 16.7% CAGR to US$310 billion (323 trillion) by Fiscal 2030. Fractal recorded revenue growth at a CAGR of 18.0%
from Fiscals 2023 to 2025, outpacing the global third-party DAAI market’s 11.0% CAGR, underscoring its ability to gain market share. While incor-
porated in India, 91.6% of Fiscal 2025 revenue came from clients outside India, reflecting its global reach. The company has earned recognition
through 273 industry awards, including being named a “Leader” in Everest Group’s Data and Al Services Specialists PEAK Matrix® Assessment
(2025, 2021, 2022, 2024) and in five Forrester Waves™ for Customer Analytics Service Providers (2025, 2023, 2021, 2019, 2017).Long-standing
and growing relationships with marquee, global clients contributing to a diversified revenue base.

¢ Long-standing and growing relationships with marquee, global clients contributing to a diversified revenue base.

The company works with marquee clients across the focus industries of CPGR, TMT, HLS and BFSI. The clients include Citi, Costco, Franklin
Templeton, Mars, Mondelez, Nationwide, Nestle, Philips, among others. The revenue base is diversified both across and within the focus indus-
tries. As of March 31, 2025, Fractal worked with 10 of the 20 largest CPG companies, eight of the 20 largest TMT companies, three of the 20
largest BFSI companies, 10 of the 20 largest HLS companies and five of the 20 largest retail companies, based on FY25 revenue (source: Everest
Report). The revenues from the focus industries grew at a CAGR of 16.8% from FY23 to FY25. Increased Gen Al adoption is likely to drive the
CAGRs for BFSI (16.7%), HLS (18.2%), retail and distribution (15.2%), CPG (15.0%) and TMT (15.7%) over FY25 to FY30 (source: Everest Re-
port). The presence in these industries positions us to capitalize on this potential.

¢ Deep and integrated technical, domain and functional expertise

Fractal Analytics Ltd designs and delivers end-to-end Al solutions built on over 25 years of expertise across technology, industries, and business
functions. Its strengths span Gen Al, machine vision, cloud and data engineering, and behavioural science, with recognition in Everest Group’s
PEAK Matrix® Assessment 2025. The company contributes to the DAAI industry through research, publishing at NeurlPS 2024 and ICLR 2025,
and collaborating with leading institutes on advanced computing. With deep domain knowledge in industries like CPG and TMT, Fractal has devel-
oped products such as Trial Run, Cogentiq Digital Commerce, and personalization engines like Cogentiq Sales Assist. Its growth is driven by build-
ing responsible Al solutions tailored to enterprise contexts, supported by partnerships with Google Cloud, OpenAl, C3 Al, and Nielsen 1Q.

Key strategies:

¢ Acquire and grow “must win clients”, or “MWCs”.

Expand capabilities by investing in Al research and product innovation .
Continue to build a great place to work.

Partner with leading technology companies.

* & o o

Accelerate capabilities through acquisitions .

Figure 5 - A summary of our evolution

2000: Fractal Analytics Ltd.
(FAL) incorporated in
Mumbai with the objective
of enabling businesses to
create value by helping
them make better decisions
using Al and advanced
analytics
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- Set up Responsible

Al practice

- Broader Al adoption

following the COVID-19
pandemic

« Increase in scaled Al
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enterprise functions
Open Al launches ChatGPT

intustry Developrments sourced lrom the Everest Report
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+ Developed our own Gen Al
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models

- Launched Cogentiq, our

agentic Al platform to host
existing and new Al products

cogentiq spioneer

= Gen Al products launched in

public domain
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- Advances in Al driven by
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+ Surge in Industry -specific co

pilots, autonomous agents
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www.geojit.com




€ GEOJIT

PEOPLE YOU PROSPER WITH

Industry Outlook

The overall data, analytics and Al (DAAI) market, valued at an estimated US$143 billion (312 trillion) in FY25 is expected to grow at 16.7% CAGR to
US$310 billion (323 trillion) by FY30. Banking, financial services, and insurance (BFSI), healthcare and life sciences (HLS), retail and distribution,
consumer packaged goods (CPG) and technology, media and telecommunications (TMT) were estimated to account for 80% of the global DAAI ser-
vices market in FY25. Increased Gen Al adoption is likely to drive CAGRs for BFSI (16.7%), HLS (18.2%), retail and distribution (15.2%), CPG (15.0%)
and TMT (15.7%) over FY25-30. (Source: Everest Report)

Promoter and promoter group
Srikanth Velamakanni, Pranay Agrawal, Chetana Kumar, Narendra Kumar Agrawal and Rupa Krishnan Agrawal are the Promoters of the company.

Brief Biographies of directors

e Rohan Haldea, Chairman and Non-Executive Director of the company, serves as Apax’s nominee on the Board. A graduate of IIT Delhi with a
B.Tech in Manufacturing Science and Engineering and an MBA from Harvard University, he brings over 17 years of investment sector experi-
ence. He has been with Apax Partners LLP since 2007 and is currently a Partner.

e  Srikanth Velamakanni, Whole-time Director of the company, Group CEO, and Executive Vice-Chairman, is a co-founder with over 25 years of
technology experience. An IIT Delhi and [IM Ahmedabad alumnus, he has received multiple awards including IIT Delhi’s Distinguished Alumni
Award (2025) and serves as Vice Chairperson of Nasscom and trustee at Plaksha University.

e  Pranay Agrawal, Non-Executive Director of the company and CEO of Fractal USA, is a co-founder with over 25 years of technology experience.
An alumnus of Bangalore University and IIM Ahmedabad, he focuses on client partnerships, revenue growth, and scalability, and was recog-
nized with IIM Ahmedabad’s Young Alumni Achievers Award in 2019.

e  Sasha Gulu Mirchandani, Non-Executive Director of the company and nominee of OLMO Capital, holds a B.Sc. in Business Administration from
Strayer University and is enrolled in the YPO President’s Program at Harvard Business School. With around 17 years of investment experience,
he founded Kae Capital in 2008 and serves as its Managing Partner, and was inducted into TiE Mumbai’s Hall of Fame in 2019 as an Outstand-
ing Angel Investor.

e  Gavin Patterson, Non-Executive Director of the company and nominee of Apax and TPG, is a Cambridge graduate with extensive leadership
experience, including senior roles at Salesforce UK and BT Group, and current chair positions at Elixirr International and Alzheimer’s Research
UK.

e Vivek Mohan, Non-Executive Director of the company and TPG nominee, holds an engineering degree from BITS Pilani and a PGDM from [IM
Calcutta. With over 13 years of investment experience, he has been with TPG Capital-India since 2019 and is currently a Business Unit Partner.

e  Karen Ann Terrell, Independent Director of the company, holds engineering degrees from General Motors Institute and Purdue University. A
recipient of the Fisher-Hopper Prize for CIO Leadership (2016), she has served as CIO at Walmart and Baxter International, and as Chief Digital
& Technology Officer at GSK.

e Neelam Dhawan, Independent Director of the company, is an economics graduate and MBA from Delhi University with over 29 years in the
technology sector. Recognized by Fortune India and Forbes as one of the ‘Most Powerful Women in Business,’ she has held leadership roles at
HP, Microsoft India, and served on the supervisory board of Royal Philips.

e Janaki Akella, Independent Director of the company, holds a Ph.D. in Electrical and Computer Engineering from Carnegie Mellon University and
has over 23 years of technology experience. She previously served as a Partner at McKinsey & Company and was associated with Google.

www.geojit.com
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CONSOLIDATED FINANCIALS

PROFIT & LOSS

Sales

% change
EBITDA

% change
Depreciation
EBIT

Interest

Other Income
Exceptional items
PBT

% change

Tax

Tax Rate (%)
Reported PAT
% change
EPS

Adj

Adj. PAT

% change

Post issue No. of
shares (cr)

Adj EPS (Rs)
% change

CASH FLOW

Z;E March (Rs FY23 FY24 FY25 | H1FY26

PBT Adj.

Non-operating &
non cash adj.

Changes in W.C
C.F.Operating

Capital expendi-
ture

Change in invest-
ment

Sale of invest-
ment

Other invest.CF
C.F - investing
Issue of equity
Issue/repay debt
Dividends paid
Other finance.CF
C.F - Financing
Change. in cash
Opening Cash

Closing cash

Note:

1,985.4

-116.4

78.1
-194.5
45.3
58.3
523.9
342.4

119.0
35
194.4

1.3
494.9
-300.5
NM

17.2

-17.5
NM

342.4
-218.9

-103.9
-1.6

-33.9
-660.6

793.9

25.5
124.9
16.5
-2.5
0.0
-711.4
-57.4
65.9
183.2
242.2

2,196.3
10.6
73.4

NM
83.2
-9.8
44.5
45.6
-5.5

-14.2

NM
24.2
-170

-54.7
NM
-3.2
-21.8
-32.9
NM

17.2

-1.9
NM

-14.2
217.0

53
175.8

-24.5
-814.7

687.1

2.0
-150.1
10.0
-83.6
0.0
-711.4
-145.0
-119.3
213.2
97.5

2,765.4
25.9
349.9
376.7
102.3
247.6
57.7
50.8
27.0
267.7
NM
17.4
6
220.6
NM
12.8
-2.7
223.3
NM

17.2

13.0
NM

267.7
205.1

9.6
426.7

-82.8
-749.0

648.2

2.6
-181.0
50.1
-4.0
0.0
-68.5
-22.4
223.3
81.2
294.6

1,559.0
19.9
199.6
49.5
63.5
136.1
23.3
35.3
-4.8
143.3
100
27.9
19
70.9
-3%
8.25*
-49.3
120.2
235

17.2

14.0*
235

143.3
139.2

-229.2
23.1

-124.2
-597.6

518.8

1.0
-202.0
101.1
-3.4
0.0
-38.4
59.3
-119.6
264.9
154.8

BALANCE SHEET

Cash 220.3
Accounts Receivable  500.9
Inventories 0.0
Other Cur. Assets 141.9
Investments 739.7
Deff. Tax Assets 39.9
Net Fixed Assets 88.0
CWIP 0.0
Intangible Assets 4711
Other Assets 46.9
Total Assets 2,248.7
Current Liabilities 183.1
Provisions 36.8
Debt Funds 377.2
Other Fin. Labilities 186.6
Deferred Tax liability ~ 101.6
Equity Capital 3.1
Reserves & Surplus  1340.0
Shareholder’s Fund 1363.4
Total Liabilities 2,248.7
BVPS (Rs) 79.3
RATIOS

87.8
533.3
0.0
173.8
879.3
47.9
139.3
0.0

492.8

37.8
2,392.0
197.4
64.5
363.2
2454
101.6
3.1
1402.6

1419.9

2,392.0
82.6

288.3
584.8
0.0
190.1
993.6
56.1
191.8
0.0

508.9

44.0
2,857.6
232.9
70.2
429.0
291.3
68.8
3.1
1750.1

1765.4

2,857.6
102.7

Y.E March (Rs cr) FY23 FY24 FY25 H1FY26 Y.E March (Rs cr) FY23 FY24 FY25 H1FY26

110.5
620.0
0.0
283.8
1060.3
62.1
206.0
0.0

563.1

59.6
2,965.4
221.7
69.0
423.0
203.4
68.8
14.2
1958.4

1979.5

2,965.4
115.1

Profitab. & Return

EBITDA margin (%) -5.9
EBIT margin (%) -9.8
Net profit mgn.(%) -15.1
ROE (%) -22.0
ROCE (%) -31.1
W.C & Liquidity

Receivables (days) 92.1
Inventory (days) -
Payables (days) 10.5
Current ratio (x) 7.3
Quick ratio (x) 3.9
Turnover & Levg.

Net asset T.O (x) 22.6
Total asset T.0 (x) 0.9
Int. covge. ratio (x) -4.3
Adj. debt/equity (x) 0.3
Valuation ratios

EV/Sales (x) 7.9
EV/EBITDA (x) -134.3
P/E 79.6
PJE (x) (based on Adj 515
PAT)

P/BV (x) 11.3

¢ Please note H1FY26 numbers growth is compared with H1FY25 financial numbers.

¢ *Annualised

¢ **postissue D/E

3.3
-0.4
-1.5
-2.4
5.0

85.9

85
6.4
3.1

19.3
0.9
-0.2
0.3

7.2

214.6
-282.9

-470.3
10.9

12.7
9.0
8.1
14.0
13.9

73.8

8.2
6.8
3.7

16.7
1.1
4.3
0.2

5.6

446
70.1

69.3
8.8
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12.8
8.7
7.7
6.8
6.4

35.1

4.8
7.1
3.3

7.6

0.6

5.8
0.1**

10.1

79.1
109.1*

64.4*
7.8
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DISCLAIMER & DISCLOSURES

Certification: |, Sheen G , author of this Report, hereby certify that all the views expressed in this research report reflect our personal views about any or all of the
subject issuer or securities. This report has been prepared by the Research Team of Geojit Investments Limited, hereinafter referred to as GIL.

For general disclosures and disclaimer: Please Click here.
Regulatory Disclosures:

Group companies/ Fellow subsidiaries of Geojit Investments Ltd (GIL ) are Geoijit Financial Services Limited (GFSL), Geojit Technologies Private Limited (Software
Solutions provider), Geojit Credits Private Limited (NBFC), Geojit Fintech Private Ltd, Geojit IFSC Ltd (a company incorporated under IFSC Regulations), Qurum Busi-
ness Group Geojit Securities LLC (a subsidiary of holding company in Oman engaged in Financial Services ), Barjeel Geojit Financial Services LLC (a joint venture of
holding company in UAE engaged in Financial Services), and BBK Geojit Consultancy and Information KSC (C) (a joint venture in Kuwait-engaged in Financial ser-
vices). In the context of the SEBI Regulations on Research Analysts (2014), GIL affirms that we are a SEBI registered Research Entity and in the course of our busi-
ness as a stock market intermediary, we issue research reports /research analysis etc. that are prepared by our Research Analysts. We also affirm and undertake that
no disciplinary action has been taken against us or our Analysts in connection with our business activities.

In compliance with the above-mentioned SEBI Regulations, the following additional disclosures are also provided which may be considered by the reader before mak-
ing an investment decision:

1. Disclosures regarding Ownership:
GIL confirms that:

(i)It/its associates have no financial interest or any other material conflict in relation to the subject company (ies) covered herein, at the time of publication of the
research report.

(i) It/its associates have no actual beneficial ownership of 1% or more in relation to the subject company (ies) covered herein, at the end of the month immediately
preceding the date of publication of the research report.

Further, the Analyst confirms that:

(i) He, his associates and his relatives shall take reasonable care to ensure that they do not have any financial interest in the subject company (ies) covered herein,
and they have no other material conflict in the subject company, at the time of publication of the research report.

(i) He, his associates and his relatives have no actual/beneficial ownership of 1% or more in the subject company covered, at the end of the month immediately pre-
ceding the date of publication of the research report.

2. Disclosures regarding Compensation:
During the past 12 months, GIL or its Associates:

(a) Have not received any compensation from the subject company; (b) Have not managed or co-managed public offering of securities for the subject company (c)
Have not received any compensation for investment banking or merchant banking or brokerage services from the subject company. (d) Have not received any com-
pensation for products or services other than investment banking or merchant banking or brokerage services from the subject company. e) Have not received any
compensation or other benefits from the subject company or third party in connection with the research report (f) The subject company is / was not a client during
twelve months preceding the date of distribution of the research report.

3. Disclosure by GIL regarding the compensation paid to its Research Analyst:

GIL hereby confirms that no part of the compensation paid to the persons employed by it as Research Analysts is based on any specific brokerage services or trans-
actions pertaining to trading in securities of companies contained in the Research Reports.

4. Disclosure regarding the Research Analyst’s connection with the subject company: It is affirmed that |, Sheen G , Research Analyst (s) of GIL have not served
as an officer, director or employee of the subject company.

5. Disclosure regarding Market Making activity: Neither GIL/its Analysts have engaged in market making activities for the subject company.

6. Disclosure regarding conflict of interests: GIL shall abide by the applicable regulations/ circulars/ directions specified by SEBI and Research Analyst Administration
and Supervisory Body (RAASB) from time to time in relation to disclosure and mitigation of any actual or potential conflict of interest. GIL will endeavour to promptly
inform the client of any conflict of interest that may affect the services being rendered to the client.

7. “Registration granted by SEBI, membership of BASL (in case of IAs) and certification from NISM in no way guarantee performance of the intermediary or provide
any assurance of returns to investors.”

8. Clients are required to keep contact details, including email id and mobile number/s updated with the GIL at all times.

9. In the course of providing research services by GIL, GIL cannot execute/carry out any trade (purchase/sell transaction) on behalf of, the client. Thus, the clients are
advised not to permit GIL to execute any trade on their behalf.

10. GIL will never ask for the client’s login credentials and OTPs for the client’s Trading Account Demat Account and Bank Account. The Clients are advised not to
share such information with anyone including GIL.
11.Standard Warning: “Investment in securities market are subject to market risks. Read all the related documents care-

fully before investing.
12. Disclosures regarding Artificial Intelligence tools

Neither Geoijit Investments Limited nor its Analysts have utilized any Al tools in the preparation of the research reports.
Please ensure that you have read the “Risk Disclosure Documents for Capital Market and Derivatives Segments” as prescribed by the Securities and Exchange Board
of India before investing.

Geojit Investments Ltd. Registered Office: 7th Floor 34/659-P, Civil Line Road, Padivattom, Kochi-682024, Kerala, India. Phone: +91 484-2901000, Website :
www.geojit.com/GIL . For investor queries: customercare@geojit.com

GRIEVANCES
Step 1: The client should first contact the RA using the details on its website or following

contact details: Compliance officer: Ms. Indu K. Address: 7th Floor, 34/659-P, Civil Line Road, Padivattom, Ernakulam,; Phone: +91 484-2901367; Email: compli-
ance@geojit.com. For Grievances:grievances@geojit.com. Step 2: If the resolution is unsatisfactory, the client can also lodge grievances through SEBI’'s SCORES
platform at www.scores.sebi.gov.in Step 3: The client may also consider the Online Dispute Resolution (ODR) through the Smart ODR portal at https://smartodr.in

Corporate Identity Number: U66110KL2023PLC080586, Research Entity SEBI Reg No : INH000019567; Depository Participant : IN-DP-781-2024.

Digitally signed by SHEEN
S H E E N Date: 2026.02.09 12:18:06
+05'30'
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